
Mahesh Foundation Report Card (Jan-Feb-MarchQuarter)

Metric 1: Attendance
Objective:Monitor the progress of attendance improvement among the beneficiariesmonth on
month.

Month Attendance%

Last Quarter Attendance% (Oct-Nov-Dec
Quarter)

NA

Average Attendance (Jan-Feb-March
Quarter)

97%

%Change in Attendance
(JFMQuarter VSONDQuarter)

NA

Projected Attendance% for Next Quarter 97%

Projections Next Quarter Justification: Attendancewould continue at these levels as per past
trends.

Metric 2: Dropout%
Objective: Achieve reduction in the number of dropouts in the organization.

Month Drop-out%

Last Quarter Dropout% (Oct-Nov-Dec
Quarter)

0 (0/591)

Dropout% (Jan-Feb-MarchQuarter) 0% (0/954)

%Change in Dropouts
(JFMQuarter VSONDQuarter)

0%

Projected Dropout% for Next Quarter 0%



Steps taken to Ensure Reduction in Dropouts: The organization keeps in close contact with
all the student’s parents incase of consecutive absenteeism.

Metric 3: Enrollment
Objective: Increase year on year enrollments in the school.

Academic Year Enrollment Numbers

2021-22 NA

2022-23 276

%Change in AY21-22 to 22-23 NA

Projected 2023-24 637

Projection Justifications: The school has additional capacity to enroll these children and have
shared a proposal for these additional children as well.

Metric 4: Donor Communication
Objective:Guarantee transparency to donors and other stakeholders regarding our
partnership and the program impact through social media platforms (Instagram, Facebook,
Twitter and Linkedin)

Criteria Comments

Quality of Picture 5/5

Frequency/Target 2/2

Posts on all platforms (Facebook,
Twitter, Instagram and Linkedin)

4/4

Partnershipmention onWebsite Yes

Team’s Suggestion for Improvement of Quality of Posts:Quality of the posts is best, for any
suggestions you can follow the guidelines document for donor communication.

https://www.canva.com/design/DAFhF_vmtgU/H5mL_wKOSJrhilnvePB_Cg/view?utm_content=DAFhF_vmtgU&utm_campaign=designshare&utm_medium=link&utm_source=homepage_design_menu#13


CollaborationMetrics:
Co-operation: The organization has been co-operative and supportive to new interventions
such as the tech-interventions.
Responsiveness: The organization has been responsive to queries and follow-ups.
Due Diligence on Documentation: The organization has shown high diligence on
documentation. Moving forward in case of delays, we request you to keep us posted on email
keeping dfp@feedingindia.org in CC.

mailto:dfp@feedingindia.org

